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A veritable gem nestled in the middle of the Saint Lawrence River,
Parc Jean-Drapeau is one of Montréal’s most valuable assets and
a one-of-a-kind place in Canada. A legacy of Expo 67 and the 1976
Olympic Games, Parc Jean-Drapeau continues to be a source of
inspiration for the visitors it receives every year, for the excellence of its facilities and diversified cultural and sports program.
Comprised of Sainte-Hélène and Notre-Dame islands, the Parc
welcomes an average of 1.5 million visitors* every year.
* Excluding La Ronde and the Casino de Montréal
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JEAN-DRAPEAU
A LAND OF EXPERIENCE
Open to Montrealers and visitors seeking
to enjoy an experience of the creative mind,
cultural vitality and the cosmopolitan ambiance
of Montréal, Parc Jean-Drapeau is an insular
oasis that’s detached from the hustle and
bustle of the city yet still close to the downtown core; it is a place that entertains, inspires,
delights and allows you to re-energize through
an array of innovative events and outdoor
activities, in an eco-responsible environment.
The experiences it offers Parc Jean-Drapeau 's
visitors are centered around four components,
which consist of targeted partnership opportunities:
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CULTURE AND
ENTERTAINMENT
FAMILIES
AMATEUR AND
PROFESSIONNAL SPORTS
NATURE AND
SUSTAINABLE
DEVELOPMENT
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C U LTURE
AND ENTERT A IN MENT

WHERE URBAN SOCIALS ARE GOING
On a yearly basis, some 900,000 urban socials come to the Parc; this represents 60% of the
overall attendance, and the visits are mainly focused on the following Parc properties:

ESPACE 67
Opened in the spring of 2019, Espace 67 is a

WEEK-ENDS DU MONDE
AT PARC JEAN-DRAPEAU

unique and upscale site whose contemporary

Week-ends du monde offers Montrealers of

and innovative development is inspired by
Expo 67. Comprised of five modular sectors,
each of which has their own features and appeal, this international-scale crowd-gathering
spot will be a source of excitement for visitors
for years to come, since it is multi-purpose
and can be used year-round.

FESTIVALS AND EVENTS
Every year, Parc Jean-Drapeau plays host to
a wide range of events organized by external
promoters; these events attract hundreds
of thousands of visitors and provide the city
with extensive visibility, both nationally and
worldwide. This generates significant traffic in
the Parc’s service areas, along with providing
a substantial amount of advertising exposure
around each of the billboards set up along the
route leading clientele to the specific event.
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all origins a veritable showcase of Montréal’s
cultural richness. The event is a celebration
of culture and tradition through music, dance
and culinary discoveries, in an ambiance that
is decidedly upbeat!

900 000
= 60
%

of overall
attendance

urban
socials

PROFILE OF
URBAN SOCIALS
The urban social enjoys going out with friends, attending
music concerts and sports events. The urban social likes
the sense of discovery and excitement, being entertained
and having fun, being part of the crowd, urban gatherings
and celebrations that foster social interaction. The urban
social frequently chooses activities that allows him to
enjoy new and genuine experiences.

7,6 %

13 %

14,9 %
AGE

17,2 %

23,9 %

18 TO 24 YEARS
25 TO 34 YEARS
35 TO 44 YEARS
45 TO 54 YEARS
55 TO 64 YEARS
65 YEARS AND OVER

21 %

56,6 %

23,4 %

PLACE OF
RESIDENCE

22,3 %

MONTRÉAL ISLAND
MONTRÉAL NORTH SHORE
MONTRÉAL SOUTH SHORE

11,6 %

27,5 %

LANGUAGE

60,9 %

OTHER
ENGLISH
FRENCH

10,8 %

4%
16,5 %

11,7 %
FAMILY
INCOME

19,3 %

20,7 %

33,1 %

17,7 %

11,6 %

EDUCATION
LEVEL

16,5 %

34,7 %

UNDER $25 000
$25 000 TO $49 999
$50 000 TO $74 999
$75 000 TO $99 999
$100 000 TO $149 999
$200 000 TO $249 999
1,6 % $250 000 TO $349 999
0,6 % $350 000 TO $499 999
1,4 % $500 000 OR OVER
I PREFER NOT TO ANSWER

ELEMENTARY OR HIGH SCHOOL
COLLEGE/CEGEP/
TECHNICAL SCHOOL
UNIVERSITY BACHELORATE
UNIVERSITY MASTERS OR DOCTORATE
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CULTURE AND ENTERTAINMENT
MAIN BENEFITS
ESPACE 67
-- Title sponsorship of the sector
-- Brand activation through cultural
gatherings (events, performances,
exhibitions, etc.)
-- Promotional and sample-distribution
activity

OTHER EVENTS PRODUCED (OR
CO-PRODUCED) BY THE SOCIÉTÉ
DU PARC JEAN-DRAPEAU
-- Presenter sponsorship of the event
-- Various levels of partnership are available:
major, collaborator and supplier

-- Promotional message conveyed on the
site’s signage structures

-- Association with the program and main
properties (example: sponsorship of a
stage)

-- Pennants and flags

-- Brand activations

-- VIP invitations for the events

-- Mobile and sample-distribution squad

WEEK-ENDS DU MONDE
-- Event presenter sponsorship
-- Various levels of partnership are available:
major, collaborator and supplier
-- Association with a program and main
properties (example: sponsorship of
a stage)
-- Brand activations
-- Mobile and sample-distribution squad
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Source: Design your way

Source: Deborah Kass
Crédit: Etienne Frossard

POSSIBILITY OF
INTERGRATING
THE BRAND

GRAND GESTURE

Source: 123 Inspiration
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“Origami Steps” by
Mademoiselle Maurice

GROUND MARKERS
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The Happy show
by Stefan Sagmeister

Source: The Lighter-Than-Air Society

Median Paris Porte de Versailles

BALLOON

Source: Sky Chariot

Credit: Portrait of hopes
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FAM I L ie s
in th e f o re fr o nt

PROPERTIES FREQUENTED
BY FAMILIES
Parc Jean-Drapeau’s family sector represents 30% of overall attendance and a
total of 450 000 visitors.

AQUATIC COMPLEX
Parc Jean-Drapeau has one of the finest outdoor
Aquatic Complexes in Canada! Every year, some
75 000 swimmers enjoy the three pools, and 50% of
these swimmers are families. Much to the delight of
families, entertainment and family activities are added
to the Aquatic Complex’s programming during peak
season.

JEAN-DORÉ BEACH
A golden sandy beach with excellent water quality
that’s just 5 minutes from downtown Montréal and
accessible by car, subway and bike. It’s the perfect
place to loll in the sun or indulge in water-related
activities, play beach volleyball or do some open-water
swimming, with family or friends! Jean-Doré Beach also
has many facilities for engaging in sports activities,
including eight volleyball courts that meet international
standards. On average, some 79 000 people come to
the Beach on a yearly basis, and 37% are families.

30 %
450 000
75 000
50 %

of overall
attendance
visitors

swimmers

are
families

5
EASILY
ACCESSIBLE
79 000
37 %

minutes from
downtown Montréal

people
a year

are
families

FÊTE DES NEIGES DE MONTRÉAL
A family event designed to allow people to discover and celebrate the joys of winter, the Fête des
neiges attracts an average of 100 000 people at each edition of the event. Highly popular and
well-regarded by Montrealers for its magical ambiance, its people-gathering nature and charming
decor, the Fête des neiges de Montréal is a unique business opportunity in Montréal when it
comes to positioning a brand or showcasing your product to a captive and engaged audience.
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PROFILE OF THE FAMILIES
The families are interested in entertainment activities with family and friends so they can enjoy
quality time together. They enjoy being outdoors
and doing outdoor activities that are synonymous
with Zen, rest and relaxation, going on nature outings to escape the commotion of the city, and they
especially like spending an evening at home.

30,5 %
56,6 %

10,7 %

20,5 %

6,5 %
7,3 %

FAMILY
INCOME

18,9 %

15,5 %

17,1 %

UNDER $25 000
$25 000 TO $49 999
$50 000 TO $74 999
$75 000 TO $99 999
$100 000 TO $149 999
$150 000 TO $199 999
2,2 % $200 000 TO $249 999
0,8 % $250 000 TO $349 999
0,5 % $350 0000 TO $499 999
0,2 % $500 000 OR OVER
I PREFER NOT TO ANSWER

MONTRÉAL ISLAND
MONTRÉAL
NORTH SHORE
MONTRÉAL
SOUTH SHORE

PLACE OF
RESIDENCE

22,3 %

13,5 %
14,9 %
27,6 %

AGE

13 %
33,3 %
EDUCATION
LEVEL

18,9 %

35 %

ELEMENTARY OR HIGH SCHOOL
COLLEGE/CEGEP/
TECHNICAL SCHOOL
UNIVERSITY BACHELORATE
UNIVERSITY MASTERS OR DOCTORATE

14,1 %

34,7 %

24 %
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7,6 % 18 TO 24 YEARS
25 TO 34 YEARS
35 TO 44 YEARS
45 TO 54 YEARS
55 TO 64 YEARS
3,5 % 65 YEARS AND OVER

LANGUAGE

61,9 %

OTHER
ENGLISH
FRENCH

MAIN BENEFITS
OF FAMILY PROGRAM

AQUATIC COMPLEX
-- Title sponsorship
-- Mobile and sample-distribution squad
-- Digital visibility on the outdoor giant
screen
-- Integration of the brand into the
installations (logo on the bottom of the
pools, on the diving boards, inside ad
spaces, etc.)

JEAN-DORÉ BEACH
-- Sponsorship of one of the main activities
(volleyball courts, children’s games, shade
area)
-- Brand activations
-- Mobile and sample-distribution squad
-- Promotional material (umbrellas
lifeguards’ uniforms, etc.)

FÊTE DES NEIGES DE MONTRÉAL
-- Presenter sponsorship of the event
-- Various levels of partnerships are
available: major, collaborator and supplier
-- Association with the program and the
main properties
-- Mobile and sample-distribution squad
-- Custom-made brand activations
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S P O RT S
a M AT E U R A N D
PR O FE S S I O N NAL

PROPERTIES FREQUENTED
BY SPORTS ENTHUSIASTS
Sports enthusiasts comprise 19% of Parc Jean-Drapeau’s overall attendance, representing
288 000 users. In addition to its sports facilities, Parc Jean-Drapeau enhances what it offers in
terms of events and sports activities, such as yoga classes, bike clinics, etc.

CIRCUIT GILLES-VILLENEUVE
Intended primarily for the Grand Prix du

OLYMPIC BASSIN AND
ATHLETES QUARTERS

Canada, but also highly regarded as a

A legacy of the 1976 Olympic Games, the

versatile and recreational site, Circuit Gilles-

Olympic Basin welcomes an average of 53 000

Villeneuve has been a vital activity centre

athletes per year for rowing, canoe-kayak and

at Parc Jean-Drapeau since its inception in

dragon-boat activities. With its one-of-a-kind

1978. With its 4,361 kilometres paved track

facilities in North America, this outstanding

affording a phenomenal view of downtown

2,2 kilometre-long training site plays host to

Montréal and the Saint Lawrence River, the

many provincial and national competitions.

circuit is a favourite spot for doing activities
such as biking, jogging, inline roller skating
and walking. It has some 365 000 users a
year, with 61% using it for sports or recreational purposes and 39% for bike-to-work travel.

4,361

kilometres

365 000
users
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53 000
2,2

rowing, canoe-kayak and
dragon-boat athletes

kilometres in length

SPORTS ENTHUSIASTS =
19 %
288 000
users

AQUATIC COMPLEX
Sports enthusiasts comprise 20% of the
Aquatic Complex’s clientele. The Olympic
training site for swimming competitions
in 1976, the Aquatic Complex was completely renovated so it could host the FINA
Championships in 2005. It has three pools,
including an international-calibre competition

including

more
than

of overall attendance

3
1

pools
diving pool

pool and a diving pool.

CLIMBING WALL
Parc Jean-Drapeau’s climbing wall is a
unique place in Montréal to do outdoor rock
climbing. This climbing wall, which has natural
reddish-brown rocks is 100 metres long and
8-to-12 metres high and can be used to do
bouldering or top-rope climbing and for
practicing certain movements and techniques.

TREKFIT TRAINING CIRCUIT

100
8 TO 12

meters long
meters high

Parc Jean-Drapeau has a five-station Trekfit
circuit with a total of 17 equipment modules.
An actual outdoor training room! A mobile
app and explanatory billboards enable sports
enthusiasts to choose among many exercise
programs.

17

equipement
modules
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PROFILE OF SPORTS ENTHUSIASTS
The amateur or professional sports enthusiast does sporting activities to stay in shape
and in fine health. The sports enthusiast enjoys doing yoga, swimming, going on hiking
outings, chilling out and going back to nature

23,6 %

to get away.

51,9 %

24,5 %

11,1 %

23,1 %

12,5 %
AGE

20,2 %

MONTRÉAL ISLAND
MONTRÉAL NORTH SHORE
MONTRÉAL SOUTH SHORE

PLACE OF
RESIDENCE

13,9 %

18 TO 24 YEARS
25 TO 34 YEARS
35 TO 44 YEARS
45 TO 54 YEARS
55 TO 64 YEARS
65 YEARS AND OVER

14,4 %

19,2 %

18,8 %

13%
FAMILY
INCOME

11,5 %

13,9 %

LANGUAGE

19,7 %

42,8 %

15,4 %

OTHER
ENGLISH
FRENCH

UNDER $25 000
$25 000 TO $49 999
$50 000 TO $74 999
$75 000 TO $99 999
$100 000 TO $149 999
4,8 % $150 000 TO $199 999
0,5 % $200 000 TO $249 999
1 % $250 000 TO $349 999
0,5 % $350 000 TO $499 999
0,5 % $500 000 OR OVER
I PREFER NOT TO ANSWER

43,3 %

11,5 %
35,1 %
EDUCATION
LEVEL

32,2 %
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21,2 %

ELEMENTARY OR HIGH SCHOOL
COLLEGE/CEGEP/
TECHNICAL SCHOOL
UNIVERSITY BACHELORATE
UNIVERSITY MASTERS OR DOCTORATE

AMATEUR AND
PROFESSIONAL SPORTS
MAIN BENEFITS
CIRCUIT GILLES-VILLENEUVE
-- Brand activation through sports enthusiasts’
get-togethers (workshops, rest station setups,
events, workouts, etc.)
-- Promotional and sample-distribution activity
-- Promotional message conveyed on the
signage structures of the track
-- Brand colours on the walls girding the track

OLYMPIC BASSIN AND
ATHLETES QUARTERS
-- Title sponsorship of the sector
-- Brand activation through sports enthusiasts’
get-togethers (workshops, rest station setups,
events, workouts, etc.)
-- Promotional and sample-distribution activity
-- Displaying the brand on the outdoor signage
surfaces (hangar doors, grandstand seats,
etc.)
-- Promotional message conveyed on the giant
outside billboard

OTHERS SPORTS ACTIVITIES
-- Brand activation through sports enthusiasts’
get-togethers (workshops, clinic, events,
workouts, etc.)
-- Displaying the brand on the available
structures
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N AT U R E
AND S UST A INAB LE
D E VE L O P MENT

PROPERTIES FREQUENTED
BY NATURE LOVERS
Nature lovers represent 7% of the Parc’s overall attendance and about 102 000 visitors
per year.

PUBLIC ART CIRCUIT

HIKING

The Parc is deeply honoured to house the

With more than 25 kilometres of trails and

works of many artists on its premises: a veri-

pathways,

table museum without walls. Fifteen art works

visitors with the chance to escape to a

dating from Expo 67 are spread out along the

nature-filled setting, just a few steps from

trails and gardens of the two islands. Visitors

downtown Montréal. Whether it’s beside the

are invited to discover these masterful works,

water, on Mont Boullé near the Tour de Lévis

including Alexander Calder’s Trois disques

tower, along the stream near the Poudrière,

(The Man) sculpture through a walking-tour

or in the Floralies Gardens, the Parc is a plea-

documentary developed in collaboration with

sant spot for hiking, in any season. It turns

the Portrait Sonore organization.

into the ultimate place for people who enjoy

FLORALIES GARDENS

Parc

Jean-Drapeau

provides

photography and the great outdoors.

The Floralies Gardens, set in the heart of
Notre-Dame island, is a relaxing site that
nature lovers are especially fond of. It’s a
bucolic place where visitors are sure to be
impressed by the variety of flowers, trees and
shrubs, and by the tranquil lagoons that run
along the gardens.

NATURE
LOVERS =
7%

of overall
attendance

102 000
25
15

visitors a year

kilometers of trails
and pathways

art works dating
from Expo 67
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PROFILE OF
NATURE LOVERS
The nature lover frequently goes to parks to walk, get
away from the hubbub of the city and the day-to-day
stress. The nature lover enjoys the outdoors and nature outings to re-energize, public markets and food
tastings, museums and cultural activities, and takes a
keen interest in floral and wildlife.

8,3 %

21,7 %

15,2 %
AGE

17,4 %

19,4 %

18 TO 24 YEARS
25 TO 34 YEARS
35 TO 44 YEARS
45 TO 54 YEARS
55 TO 64 YEARS
65 YEARS AND OVER

18 %

26,6 %
MONTRÉAL ISLAND
MONTRÉAL NORTH SHORE
MONTRÉAL SOUTH SHORE

PLACE OF
RESIDENCE

43,3 %

30 %
10,1 %
19,4 %

OTHER
ENGLISH
FRENCH

LANGUAGE

20 %

70,6 %
19,8 %

10,7 %
FAMILY
INCOME

12,3 %

14,6 %
15,2 %

9,9 %
37,4 %
EDUCATION
LEVEL

21,1 %

UNDER $25 000
$25 000 TO $49 999
$50 000 TO $74 999
$75 000 TO $99 999
$100 000 TO $149 999
4,9 % $150 000 TO $199 999
1,2 % $200 000 TO $249 999
1 % $250 000 TO $349 999
0,2 % $350 000 TO $499 999
0,2 % $500 000 OR OVER
I PREFER NOT TO ANSWER

ELEMENTARY OR HIGH SCHOOL
COLLEGE/CEGEP/
TECHNICAL SCHOOL
UNIVERSITY BACHELORATE
UNIVERSITY MASTERS OR DOCTORATE

31,6 %
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NATURE AND SUSTAINABLE DEVELOPMENT
MAIN BENEFITS
NATURE
-- Contributing to the protecting and
showcasing of Parc Jean-Drapeau’s
undeveloped sectors
-- Timely activations through the Parc’s
natural spaces
-- Initiatives to preserve the natural heritage
of Sainte-Hélène and Notre-Dame islands
-- Integration of the brand into certain
thematic tracks

SUSTAINABLE DEVELOPMENT
-- Personalized activations that emphasize
sustainable development initiatives
(respect of the environment, social
economy, community involvement, etc.)
-- Development of common communication
avenues to educate and create awareness
among Parc Jean-Drapeau’s clientele to
conduct themselves in an environmentally
responsible manner on their visit
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